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IDENTITE

Plus d’un siécle s'est écoulé depuis la création de la premiere fabrique de tissage a Biella par Antonio
Cerruti. En cent ans, la saga Cerruti s'est construite. Mais c'est véritablement avec Nino Cerruti, petit
fils du fondateur, que la marque s'est développée. Tous les ingrédients du succes sont Ia : 'usine dans le
berceau des filatures, un savoir-faire ancestral et des finitions extrémement sophistiquées. En 1957, Nino
Cerruti lance une collection de prét-a-porter pour hommes, véritable révolution dans un monde oti le sur
mesure est roi. En 1967, en hommage a la date de création de 'usine de famille, nait la marque « Cerruti
1881 ». La société prend alors une nouvelle dimension, en devenant rapidement un groupe d’envergure
internationale, et installe a Paris, dans le quartier de la Madeleine, son siége dans un hdtel particulier au
3, place de la Madeleine et la boutique historique de la marque au 27, rue Royale. Aujourd’hui la marque
offre des collections prét—a—porter et sur mesure pour homme, ainsi que des collections denim, casual
wear, maroquinerie, chaussures, « legwear », montres et bijoux, parfums, pour homme et femme. Les
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pletent I'univers « Cerruti 1881 »

UNIVERS ET STYLE

Elégance, luxe et qualité restent les maitres mots de cette Maison, dont le style fait aujourd’hui référence.
Cette réputation a conquis Hollywood et a permis a Nino Cerruti d’habiller — ou déshabiller — les plus
grandes vedettes, dans plus de 90 films. Ce succes s'explique notamment par la philosophie du fondateur
de la marque, selon laquelle création et technologie sont étroitement liées. Toujours a la pointe de I'inno-
vation textile, avant-gardiste, mais intemporel, le style « Cerruti 1881 » est reconnaissable parmi tous
: léger, fluide, infroissable. La création et la recherche des tissus toujours plus sophistiqués apportent
cette élégance naturelle de la griffe.

CIBLE

Des hommes et des femmes soucieux de leur élégance et pour qui la qualité des matiéres et des finitions

est primordiale.

POSITIONNEMENT

Aujourd’hui la marque combine la tradition italienne dans la fabrication de vétements de luxe a I'é16-
gance et a la modernité d’'une Maison typiquement parisienne. Les détails dans les finitions ainsi que la

recherche des matiéres en font une marque de prestige qui se situe dans l'univers du luxe.

IDENTITY

More than a century has elapsed since the creation of the first weaving workshop in Biella by Antonio Cer-
ruti. In one hundred years, the Cerruti saga was built. But it was actually with Nino Cerruti, the founder’s
grandson, that the brand developed. All the ingredients for success were in place: the workshop in the
heart of the textile industry, ancestral craftsmanship and extremely sophisticated finishes. In 1957, Nino
Cerruti launched a ready-to-wear collection for men. It was an utter revolution in a world where made-to-
measure reigned supreme. In 1967, in tribute to the date on which the family workshop was created, the
“Cerruti 1881” brand was born. The company then took on a whole new dimension, rapidly becoming an
international group, and established itself in the Madeleine district of Paris, its headquarters occupying a
private mansion at no.3, Place de la Madeleine and the brand’s historic store taking up residence at no.
27, Rue Royale. Today, the brand sells both ready-to-wear and made-to-measure collections for men, as
well as denim, casual wear, leather goods, shoes, watch and jewellery, legwear, fragrances, for men and
women. An eyewear collection and a tie and scarf collection for men, and a collection dedicated to writing
instruments complete the “Cerruti 1881” universe.

UNIVERSE AND STYLE

Elegance, luxury and quality are the bywords of the House, whose style has today become a leading
reference. The reputation it built won the heart of Hollywood and enabled Nino Cerruti to dress — or
undress — the biggest stars, in over 90 films. Its success may be explained, in particular, by the philoso-
phy of the brand’s founder, according to whom design and technology are closely interrelated. Always at
the forefront of textile innovation, avant-garde, yet timeless, the “Cerruti 1881 style is in a class of its
own: lightweight, fluid, flawless. The sense of design and the search for increasingly sophisticated fabrics
contribute to the natural elegance of the label.

TARGET

Men and women who care about looking their most elegant and for whom the quality of fabric and finish
is essential.

POSITIONING

Today, the brand combines the ltalian tradition of luxury clothing manufacture with the elegance and
modernity of a typically Parisian fashion house. The detail in the finish and the research conducted into

fabrics make it a prestigious brand positioned firmly in the world of luxury goods.
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PARURE - SET

NPMR8LIN
Ijlj Set NLM81IN + NSN8525D
0 Incl Packaging 'Cerruti' (NBW801)



SPRING

The dark blue and dark grey soft grained leathers are separated
by a white piping for a modern and fresh feel.

-
-
1 2

1 SPRING BLUE 2 SPRING BLUE
NLC81IN a NLM811IN Q
=L Porte-cartes - Card holder S Portefeuille porte-monnaie - Money wallet
0 Incl Packaging 'Cerruti' (NBW801) 7 Incl Packaging 'Cerruti' (NBW801)
£3100%67x3 mm 1’:3115><95X20 mm
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PARURE - SET

NPBUW711X ' BO <

ﬁﬁ Set NAU711X + NLW711X 4+ NSU7114X
@ Incl. Packaging 'Cerruti' (NBX801)
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PARURE - SET
NPBC711H

LI Set NLC711H + NSU7114H
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0 Incl Packaging 'Cerruti' (NBW801




HAMILTON

The Hamilton line is classic & modern, made of carefully selected high quality matte
grained leather and decorated by a CRR signature plate. Available in a wide range of masculine colors.

' 5- 3.
2. '

HAMILTON BROWN 4 HAMILTON GREY HAMILTON TAUPE

Q NLC711H Q NLC711X Q

S Porte-cartes - Card holder

2 HAMILTON DARK BLUE 3

a NLC71IN Q NLC711Y
=0 Porte-cartes - Card holder =0 Porte-cartes - Card holder
fﬂ Incl. Packaging ‘Cerruti' (NBW801) i Incl. Packaging ‘Cerruti' (NBW801) 7 Incl Packaging 'Cerruti' (NBW801) 7 Incl Packaging 'Cerruti' (NBW801)
[.3 107 x 82 x 2.5 mm E} 107 x 82 x 2.5 mm

1':3 107 x 82 x 2.5 mm 1':} 107 x 82 x 2.5 mm

1 HAMILTON BLACK

NLC711A

=0 Porte-cartes - Card holder

fﬂ Incl. Packaging ‘Cerruti' (NBW801)
£3107x82x25mm

S Porte-cartes - Card holder
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MYTH

Made of classical textured leather, and signed with a discreetly embossed CRR logo, this line is classic and understated.

-
3 .

MYTH 2 MYTH 3 MYTH

NLTO11 Q NLCO11 a NLWO11 Q
=0 Porte-cartes - Card holder =0 Portefeuille-cartes - Card wallet

{1 Incl. Packaging ‘Cerruti' (NBW801) {1 Incl. Packaging ‘Cerruti' (NBW801)

1_"3 110x 75 x 4 mm :'__3 120x 90 x 15 mm

1

1 Compagnon de voyage - Travel case
1 Incl Packaging 'Cerruti' (NBN299)
£3190%110x 15 mm
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ESCAPE

The Escape line is the ultimate classical line, made of luxurious grained leather and signed with an understated embossed CRR logo.

1 ESCAPE A4 2 ESCAPE
NLF919 NtE QR NLW919 A
“‘ Ecritoire A4 - Folder A4 B0 Portefeuille-cartes - Card wallet
Qfﬂ Incl. Packaging Black (BF299) 1 Incl Packaging 'Cerruti' (NBW801)
L3111 %94 x 14 mm

3312230 x 15 mm
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